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SESSION 3: What the labels miss...

Need the loo?
Caffeine is a diuretic, meaning it causes a person to urinate 
(wee) more. It’s not clear whether this causes dehydration 
or not. To be safe, it’s probably a good idea to stay away from 
too much caffeine in hot weather, during exercise, or in other 
situations where you might sweat a lot (so energy drinks are 
not what you need for exercise)

Fancy developing bone disease?
Caffeine also causes the body to lose calcium, and that can 
lead to bone loss over time. Drinking caffeine-containing 
soft drinks instead of milk and milkshakes can have an even 
greater impact on bone density and the risk of developing 
osteoporosis, particularly for developing bodies

Look at the labels on energy drinks 
What are they telling you? 

SESSION 3: What do you know?

WHAT  
DO YOU KNOW

What do the manufacturers and retailers really think about 
children’s health? 

Which approach do you think is more 
successful and why?

News! 
EXT: Write your own news article for your school’s newsletter based on your views about energy drinks being 
banned in school. You can address it to students, parents, staff or the community.

Banning sales

Educating young people more

Pros: Cons:

Pros: Cons:



SESSION 3: Wrong Label!

1. Who is likely to find this article of interest?

2. Name two of the side effects of energy drinks that are mentioned:

3. What reasons have Morrison’s given for banning these drinks?

4. What do the companies really think about children’s health?

5. Do you think that this approach is likely to have an impact on young people in the areas the ban is in place? Why? 

Read the article on the following page.  
Talk through the questions below with a partner and be prepared to feed back to your colleagues.

EXT: Listen to report about the work students at The Abbey School in Kent did on energy drinks, and answer the 
same tasks above. Which approach do you think is most effective? 

‘MORRISONS BANS CHILDREN FROM  
BUYING HIGH-ENERGY DRINKS’:
Report by Rebecca Smithers, The Guardian, Friday 22 November.

Morrisons has become the first UK supermarket chain 
to ban sales of popular high-caffeine energy drinks to 

children, amid growing concern about the impact of excessive 
consumption on child health.

In a pilot which may be rolled out nationally next year,  
Morrisons checkout staff have been instructed to challenge 
younger shoppers to prove that they are over 16 before allowing 
them to buy the soft drinks with the highest caffeine content, 
including market leader Red Bull.

The move is in line with the British Soft Drinks Association’s  
code of practice and guidance from the government’s Food 
Standards Agency, which specifies that children should only 
consume caffeine in moderation.

The code specifies that products containing more than 150mg 
caffeine per litre must carry the warning: “Not suitable for 
children, pregnant women and persons sensitive to caffeine.”

Morrisons is the fourth largest UK supermarket, with 570 stores. 
It is currently trialling the ban in stores in Glasgow, Dorset, 
Leeds, Cheshire, Staffordshire and Suffolk, with a view to rolling 
it out further – if successful – next year.

Energy drinks are defined as those with high caffeine levels that 
are claimed by the manufacturers to give the consumer more 
energy than a typical soft drink.

The ban by Morrisons applies to products with more than  
150mg of caffeine per litre. That includes major brands such  
as Red Bull which has 320mg, Monster with 338mg and 
Relentless with 320mg.

Guy Mason, head of corporate affairs at Morrisons, said:  
“We have become increasingly aware of the concerns of 
politicians, teachers and parents about the potential impact  
of high-caffeine energy drinks on young people.

“We decided to take a leadership position by running a limited 
trial across the UK, banning the sale of such drinks to  
under-16s and giving us the opportunity to listen to the  
feedback of customers, young and old.”

Mason admitted that there were practical problems in enforcing 
the ban, however, and went on: “This is still very much a trial.  
We know that some of our younger customers are having 
difficulty proving they are 16, and we will have to take this into 
account when we make our decision in the new year on  
whether or not to roll this out.”

Energy drinks contain high levels of caffeine, usually about  
80mg of caffeine in a small 250ml can – the same as three cans 
of cola or a mug of instant coffee.

But some of the stronger and smaller “shot style” products can 
contain anywhere from 80mg to as much as 175mg of caffeine in 
a 60ml bottle. As well as caffeine, they may contain high levels of 
sugar and herbal stimulants.

Red Bull is now the UK’s third best-selling soft drink, after  
Pepsi and Coca-Cola. Last year 30m cans worth £400m were  
sold in Britain.

Studies have shown that children who consume moderate 
amounts of caffeine before physical activity can have elevated 
blood pressure, while in extreme cases – involving adults – 
excessive consumption has led to death.

Teachers’ leaders and health professionals have expressed 
concerns about youngsters relying on the drinks – even to start 
the day as a substitute for breakfast or in a packed lunch.

A recent survey by the ‘Make Mine Milk’ campaign revealed that 
one in 20 teenage pupils regularly goes to school on a can of 
energy drink instead of tucking into a good breakfast.

Chef Jamie Oliver, who has campaigned for higher standards 
of school meals as well as scrutinising packed lunches, has 
criticised high-energy drinks as a routine option for children and 
famously said on the subject: “I challenge you, to go to any school 
and open 50 lunch boxes, and I guarantee you there will be one 
or two cans of Red Bull, there’ll be cold McDonald’s and jam 
sandwiches with several cakes.”
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